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1.  Executive Summary 
Petty crime has a significant negative impact on European citizens’ quality of life, community cohesion 
and the safety and security of the urban environment.  

The aim of the Cutting Crime Impact (CCI) project is to enable Law Enforcement Agencies (LEAs) and 
security policymakers to adopt a preventative, evidence-based and sustainable approach to tackling 
high-impact petty crime. Tailored to the needs of end-users, CCI will design, develop and demonstrate 
four Toolkits covering:  

• Predictive policing;  

• Community policing; 

• Crime prevention through urban design and planning; and  

• Measuring and mitigating citizens’ feelings of insecurity.  

Using social science methods and innovation tools from the design industry, CCI will support LEAs in 
researching and innovating practical, evidence-based tools that meet end-users needs and operational 
contexts. In delivering CCI, LEAs will gain valuable experience in requirements capture, problem framing, 
ideation, concept generation, solution design and prototyping that is transferable to other areas. 

Practical consideration of ethical, legal and social issues throughout the project's research and 
innovation activities will ensure developed Toolkits help promote safe and secure towns and cities, 
without compromising fundamental human rights.  

All toolkits will be demonstrated in an operational setting to assess performance, and materials 
developed to support integration into LEA operations and foster wider implementation. CCI aims to 
encourage wider EU adoption of effective approaches to safety and security and will develop an 
extended European Security Model that includes high-impact petty crime and citizens’ feelings of 
insecurity.  

CCI will result in greater openness to innovation and design approaches amongst LEAs and security 
policymakers across Europe, as well as demonstrate the value of practitioner-led approaches to EU-
funded research and innovation projects. 

For the success of the communication of the CCI Project a strong brand and visual identity must be 
created. This document aims to describe CCI’s visual identity. 
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2.  Introduction 
To kick-start the communication and dissemination activities under WP10, LOBA created the visual 
identity of the CCI Project. The brand will be used in the different materials produced under the frame 
of the project namely templates (Word, PowerPoint, letterhead paper, etc.), brochures, website, 
posters, roll-up banners and videos, etc. 

This deliverable aims to present the visual identity developed for the CCI Project. We will also provide 
some print screens of its usage on different materials that will be produced for the project in the future. 

The logos and brand guidelines to all the partners in an online repository. 
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3.  Logo 
Following a thorough background analysis of the project, LOBA created the brand for the CCI Project. 
The attractiveness, usability, ergonomics and functionality needs of the logo were discussed with the 
coordinator USAL. This conversation also included an early identification of the target as well as an 
identification of the brand values, attributes, positioning and language. 

The brand created for the CCI Project aims to provide a cohesive visual identity for the project. Brand 
identity comprises the noticeable elements of a brand (for instance - trademark colour, logo, name, 
symbol). It is what identifies and differentiates a brand in the target audience’s mind.  The brand will be 
used in the different materials produced under the frame of the project, namely templates, brochures, 
website, posters, roll-up banners and videos, etc. 

3.1. Initial Versions 

For the CCI logo we took into account the topics of #prevention, #investigation, #security, #crime that 
the project aims to tackle. Therefore, at a first stage the logo was composed of three elements: 

• Shield: Symbol of protection, security and defence. 

• Magnifying Glass: Linking to a fundamental phase of the project investigation/research 

and analysis. 

• Eye: Linking to a premeditated look with a hostile feel which symbolises crime/criminals. 

But it also has a double meaning to people that might look at it in a “justice” perspective 

as it can be linked to the attentive look of the authorities that are observing/ monitoring/ 

preventing possible crimes. 

Two main colours were chosen. Aside from their symbolism, they would make the brand stand out and 
be unique. The colours blue and salmon/red fuse the senses of security and protection as well as energy 
and action. 

LOBA developed a presentation (annex 1) to showcase the initial version of the logo to the coordinator 
(the first LOGO discussions involved only the WP10 leader and the project’s coordinator due to the size 
of the consortium). Two options were presented. We have also provided some mock-ups with the logos 
being used on different materials for a better understanding of its versatility.   

3.2. Final Version 

LOBA and USAL agreed that the option with the filled-in shield was the best one design. It was also 
agreed to redesign that second option with the third element substituted. The eye could generate an 
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impression of fear or surveillance and the project wants to have a positive and safety-oriented approach. 
Therefore, the third element should enhance the innovative aspect of the project. To do that, the CCI 
logo was redesigned to include a light bulb with the shape of question mark. 

The logo agreed between LOBA and USAL was then presented to the consortium during the kick-off 
meeting of the project for further feedback. For that, LOBA developed a presentation. Print screens of 
the slides are provided in annex 2.  

For a correct usage of the logo, LOBA has developed a brand manual. It can be viewed on annex 3. All 
partners have been provided with the brand manual where they can also download the project’s logo 
in different formats. 

4.  Identity 
The CCI Project overall aim is to enable Law Enforcement Agencies (LEAs) and security policymakers to 
adopt a preventative, evidence-based and sustainable approach to tackling high-impact petty crime. 
Therefore, it is a project with a serious aim and message. Also, combatting crime is not a job undertaken 
by a single person—it’s something that involves teams and engagement with a whole community. As a 
result, it is important that the project can be communicated in an approachable, accessible and clear 
way. 

Although combatting crime is a serious topic, it involves the whole community.  With that in mind, LOBA 
is already developing the project’s website that presents the project in that manner.  

5.  Dissemination Materials 
Templates for reporting and for presentations have been produced for the project. The deliverable 
template (annex 1) shall be used for submitting official deliverables. The document includes specific 
formatting and instructions that shall be followed. The template presents the following structure: 

• The front page of the deliverable includes:  

. A section for the official document title  

. The document identifier (i.e. number of deliverable) 

. The due date and delivery date of the deliverable 

. The dissemination level (i.e. public, restricted or confidential) 

. The Authors 

. Information about the project (i.e. grant agreement nº, contract start date and 

duration) 
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• A section for an executive summary 

• A section for tracking contributions and revisions which includes a list of contributors and 

reviewers of the deliverable, and the revision history (including a reference to the 

document´s version, date, author/organisation and modification). 

• A section for the table of contents page developed with an automatic index actualization 

according to the different types of styles (appendix, sections, etc.). 

• The rest of the sections of the document include the respective title and subtitles, bullet 

points, tables and figures. 

This deliverable is already using the reporting template. 

A PowerPoint template has also been designed. It shall be used for internal purposes such as consortium 
meetings and for external purposes such as workshops and events. The template follows the visual 
identity of the project and includes different slides to be used for different types of content (i.e. free 
text, bullet points, table, figures/images, etc.). Print screens of some slides are provided in annex 4.  

LOBA is also working on the freebies to be produced for the CCI project. Some suggestions have been 
presented to the consortium during the kick-off meeting: a pen with a flash light and RFID-blocking card 
holders with the project’s logo. A mock-up has been provided in annex 5. 

Other dissemination and communication materials will also be developed throughout the live-span of 
the project. The first steps will be producing the project’s stationary (email signature, letterhead paper, 
folder, etc) and promotional materials (institutional brochure, roll-up, posters, etc.). They will be 
presented in Deliverable 10.4 – Communication Materials. 
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6.  Conclusions 
The project’s visual identity is a crucial step to kick-start the project and to define its communication 
approach. The CCI Project, communication-wise, will be approachable, practitioner-led, community-
oriented, responsible and decorous. 

Next steps will be to produce the CCI promotional materials and merchandising to be distributed at 
events After completing the design of the materials, they will be produced and sent from LOBA to all 
partners, to be distributed by them in the CCI dissemination activities. 
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7.  Annex 
7.1. Presentation of the initial versions of the logo 
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7.2. Logo Presentation to the Consortium 
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7.3. Brand Manual 
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7.4. PowerPoint Template 
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7.5. Freebies 

 



  

 
  

  


